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TORRES 142 YEARS OF HISTORY

1870: Foundation by Jaime and Miguel Torres

1939: Bodegas bombing

1940: Rebuilding of the bodega & first bottled wine
1979: Pioneer in Chile

1979: Gran Coronas Black Label 1970 wins in Paris
1982: Pioneer in California

1991: Death of Miguel Torres Carbo

2005: CELESTE (Ribera del Duero) launching

2006: The Best European Winery (Wine Enthusiast )
2007: SALMOS (Priorat) launching

2008: New Waltraud Winery (Single Vineyard wines)
2009: IBERICOS (Rioja) launching

2010: Green Company of the Year

2011: First Winery in Europe and Eleventh Worldwide (Power 100).

TOF

... Second Most Admired World’s Wine Brand (Drinks International)
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TORRES A FAMILY BUSINESS

5 GENERATIONS OF FAMILY WINEMAKERS

TORRES
—y
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PRIMUM FAMILIAE VINI
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TORRES OUR MISSION

s To stay as an independent, self-financed family company while
remaining a global player that aims to turn every customer into a

friend.

** To be a leader in the premium wine and brandy business, by
marketing products with clearly defined character, by constantly
improving their quality and design, and by communicating the

"culture of wine."

¢ To be concerned about contributing to the well-being of our staff
and to the advancement of society, as well conserving the

environment.

TORRES
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OUR VALUES

Environment

Pasion
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TORRES BUSINESS PHILOSOPHY

1. Independence
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Because we are family owned, we re-invest 95% of the profits
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BUSINESS PHILOSOPHY

2. Commitment to Innovation

R + D = 2 million € per year
R + D +i=3 million € per year

\ TORRES
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TORRES BUSINESS PHILOSOPHY

3. Ecological Responsibility

Climate

TO REDUCE THE QUTPUT OF CO, PER BOTTLE BY 30% WITH REGARD TO THE YEAR 2008 Protection
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WEIGHT REDUCTION WIND PARK ] A TE. REDUCTION OF ENERGY CONSUMPTION
WITH HYBRID POWER 0% OF THE WINERY'S ENERGY CONSUMPTION
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TORRES #11 Worldwide Wine Brand

TORRES

1*! European Wine Brand

The World 5s Most 11" Worldwide Wine Brand
Powerful Spirits &

Wine Brands, 2012 p o PoWer 70 8
MOST POWERFUL WINE BRANDS / TORRES
Brand Rank /' 1% European Wine Brand '\
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A HEALTHY BRAND...

TORRES #1 Winery in Europe

MOST ADMIRED WORLDWIDE WINE BRANDS

'RANKING ~ BRAND  COUNTRY C
1 CONCHA Y TORO CHILE S
2 TORRES SPAIN INTERNATIONAL

3 ANTINORI ITALY
- — —
5 RENCAI =GR 0eH _RANKING ~ BRAND  COUNTRY
; — T =
5 AT eE 2 ANTINORI ITALY
5 VEGASICILIA SPAIN 3 MICHEL CHAPOUTIER FRANCE
10 CHATEAU MARGAUX FRANCE 4 GUIGAL FRANCE

5 VEGA SICILIA SPAIN

6 CHATEAU MARGAUX FRANCE

7 GEORGES DUBOEUF FRANCE

8 JP CHENET FRANCE

9 MARQUES DE RISCAL SPAIN

10 CHATEAU CHEVAL BLANG FRANCE

TORRES #2 Winery Worldwide

\ TORRES

i Miguel Torres | 15



TORRES BRAND RECOGNITION

THE WALL STREET JOURNAL. | meoec e

A Visionary Vintner,
The Wall Street Journal 2011 — USA Ak oie:

The prestigious newspaper the Wall Street
Journal recognizes the career of Mr. Miguel A.
Torres. It focuses on his innovative vision for
the future, which he has maintained at every
moment of his life, as well as his commitment
to quality wines.

Moreover, it highlights three products:

Salmos 2009, Mas La Plana 2007 and
Grans Muralles 2004,

Most Innovative Vineyard or Cellar Tour,
Wine Tourism Awards,
Drinks International 2012 - UK

The Torres Visitor Center, with more than
100,000 visits each year, has received

. . ST INNOVATIVE
several recognitions that attest to its NEYARD OR CELLAR TOUR

outstanding wine tourism opportunities
and its commitment to the environment.
Most recently, it received the prize for the
Most Innovative Vineyard or Cellar Tour at
the Worldwide Tourism Awards, granted

by the prestigious publication Drinks %‘.;‘L',:“wf"_é’ili":r.m.
International, a magazine with a 39-year A
history and a circulation of 50,000 monthly
copies in 67 countries throughout the world. - |
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TORRES BRAND RECOGNITION

Keeping it in the family, - Miguel Torres: portrait of a living legend,
The Times 2012 - UK In Vino Veritas 20™ Anniversary Special

In its article, the well-known Times newspaper Edition 2012 - Belgium

makes reference to the Primum Familiae Vini For his indisputable success, business sense
Association, of which Mr. Miguel A. Torres is and love for his products, the editorial staff

a founding member. The philosophy of this of IVV recognized Mr. Miguel A. Torres as the
exclusive association is based on absolute person who has had the greatest impact on
guality and commitment to the native soil, in the world of wine during the last two decades.

order to guarantee the excellence of its wines.

TIMES
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> An inconvenient truth for a Spanish winemaker,

RRES_____ ____BRAND RECOGNITION

4>

TORRES

The Times 2012 - UK

In an article published on May 7, 2012, the
Times includes a mention of Miguel Torres’
commitment to addressing future climate
change problems. Amongst the measures
being adopted by Miguel Torres are land
purchases in high mountain areas where it will
be possible to grow grapevines within 30 years
or the use of renewable energy sources to
guarantee an adequate energy supply for the
different wineries.

Primum Familiae Vini Lunch,
Wine Anorak 2012 - Online Magazine

The subject of this review is the meal shared
by the 11 families belonging to this select
group of wine producers. The event concluded
with a tasting in which Mas La Plana 2007
and Gran Coronas Mas La Plana Gran Reserva
1982 obtained 94 and 97 points, respectively.
Both were among the wines with the highest
scores.
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Primum Familiae Vini lunch

Remarkable wines from the 'leading wine families'

9 February 2012

The Primam Familiae Viai (Latin for 'leading wine families) is a chub of 11 elite family-
owned European wine producers who have banded together ta belp promote their wines.
Tattended a wonderful lunch at The Square, during which each family showed two of their
wines: ane younger, ome clder

FACTS & FIGURES | 19

Miguel Torres | 18



TORRES BRAND RECOGNITION

*‘“_:f'f e 2012 Lifetime Achievement, Wine
B WINEENTHUSIAST_ S rSE T Enthusiast 2012 — Special issue 2012

In this article, the prestigious magazine
explains the vision of Miguel Torres in
terms of how wine business should be
seen nowadays.

It also talks about how has been the
expansion of the company through its
history to new markets.

Finally, it mentions the way that has
been used to manage the company
and how it will continue in the future.
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TORRES AWARDS & RATINGS
2006 Vintage 94 points Wine Enthusiast 2010
95 points Robert Parker’s Wine Advocate 2011
2007 Vintage 96 points Robert Parker’s Wine Advocate 2011
Gold Medal International Wine Challenge 2011
Gold Medal Challenge International du Vin 2011
2009 Vintage Gold Medal Challenge International du Vin 2012

Grans Muralles

2001 Vintage 93 points Robert Parker’s Wine Advocate 2011
2007 Vintage 95 points Robert Parker’s Wine Advocate 2011
2008 Vintage 91 points Robert Parker’s Wine Advocate 2011
Gold Medal Decanter World Wine Awards 2012
2009 Vintage 91 points Robert Parker’s Wine Advocate 2012

Mas La Plana

2006 Vintage 93 points Wine Enthusiast 2010
2007 Vintage 93 points Robert Parker’s Wine Advocate 2011
2008 Vintage 90 points Robert Parker’s Wine Advocate 2012

2008 Vintage 91 points Robert Parker’s Wine Advocate 2011
Gold Medal Challenge International du Vin 2010
2010 Vintage Gold Medal International Wine Challenge 2012
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TORRES

AWARDS & RATINGS

Perpetual

2008 Vintage

2009 Vintage

Gold Medal

94 points

Gold Medal

Best Old World Red Wine
Gold Medal

Gold Medal

Gold Medal

Best Spanish Wine

Best Old World Red Wine

International Wine Challenge 2011
Robert Parker’s Wine Advocate 2011
International Wine Challenge 2011
Japan Wine Challenge 2011

Japan Wine Challenge 2011

Mundus Vini 2011

Japan Wine Challenge 2012

Japan Wine Challenge 2012

Japan Wine Challenge 2012

2008 Vintage

2009 Vintage
2010 Vintage

92 points
Gold Medal
90 points
Gold Medal
Gold Medal
Gold Medal

Robert Parker’s Wine Advocate 2011
Decanter World Wine Awards 2011
Wine Enthusiast 2011

International Wine Challenge 2012
Japan Wine Challenge 2012

Mundus Vini 2012

Celeste Crianza

2005 Vintage
2009 Vintage

91+ points
90-93 points

Robert Parker’s Wine Advocate 2011
Robert Parker’s Wine Advocate 2011

2009 Vintage

Gold Medal Mondial du Sauvignon 2010
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TORRES

Business Profile
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TORRES GROUP STRUCTURE

MIGUEL TORRES
SPAIN

MIGUEL
TORRES
CHILE

MARIMAR
TORRES
CALIFORNIA

JEAN LEON
SPAIN

TORRE REAL
SPAIN

TORRES TORRES

IMPORT to
SPAIN

CONSUMER

100% owned companies

Shanghai Torres
Wine Trading

Miguel Torres Miguel Torres North

Cuba

Miguel Torres

Sverige
Sweden

Miguel Torres

America
USA / Canada

Canarias
Canary Islands

Missionary Missionary 2 Missionaries Missionary 3 Missionaries
Partially shared companies
Bodegas La Winestate John & E. Fells Devinum Torres & Partners Prestige W&S Sispony Dreyfus, Ashby
Negrita Finland UK Brasil Norway India Distribucid USA
Mexico Norway Andorra
Missionary Missionary Missionary
Germany
Missionary
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TORRES INTERNATIONAL 2012

PRODUCTS EXPORTED TO
160 COUNTRIES
WORLDWIDE

e Miguel Torres | 24



TORRES SALES PER AREA 2012

LATIN AMERICA WITH
MEXICO
26,21%

EUROPE WITHOUT
SPAIN
28,98%

ASIA - OCEANIA

3,70%
USA - CANADA
5,82% AFRICA
0,12%

SPAIN
35,17%

Source: BW — Decembre 2012
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TORRES SALES EVOLUTION

\

TORRES

5,000,000

4,500,000

4,000,000

3,500,000

3,000,000
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2,000,000

1,500,000

1,000,000

500,000

0

Wine and Brandy (CST)

14,1% . 2,7%
-3,8% s 3.5% 3%
0,
2004 2005 2006 2007 2008 2009 2010 2011 2012

Source: BW — Decembre 2012
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BRANDY VS. WINE

2006
BRANDY
VOLUMEN
(CsT)
74%
VINO 2012

BRANDY

VOLUMEN
(CsT)

69%

VINO

Source: BW — Decembre 2012
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TORRES

Torres Wineries
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TORRES MIGUEL TORRES

TORRES

JEAN LEON

NS
MARIMA R ESTATE

&)
MIGUEL TORRES 40

Certe

TORRES
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TORRES MIGUEL TORRES
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TORRES WINE PORTFOLIO

ICONVVINES

Noble and Reserva Wines ‘

Traditional Wines -
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TORRES BRANDY PORTFOLIO

< HONORABLE ‘&

JAIME L

Uniguebrandies

Gran Reserva Brandies ‘

Reserva Brandies and Dessert ‘
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MIGUEL TORRES CHILE

.

M
MIGUEL TORRES

Pioneer in Chile since 1979
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TORRES MIGUEL TORRES CHILE

) 3 ™ TORRES B
Q / selge L

JEAN LEON

C LJ >

MARIMA R ESTATE

)

MIGUEL TORRES
Certe

TORRES
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TORRES WINE PORTFOLIO

CONDE DE
SUPERUNDA
e
iconiWine
MANSO
& VELASCO,

> NECTARIA

CORDILLERA.

s PliEce RESERVA

@QEBNA@# DE PUEBLO

it | il ]
FAIR TRADE

SANTA

DIGNA

ERIRYHaBE
'CHS Cﬂ.:funla'ﬂl Dias de Verano

Hemisferio.

. Popular Premium . Premium Ultra Premium lcon

\ TORRES
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MARIMAR ESTATE CALIFORNIA

NS
MARIMAR ESTATE

TORRES FAMILY VINEYARDS

Russian River

Bodega Bay

San
Pablo

Point Reyes

Francisco

Bay

RUSSIAN RIVER VALLEY - SONOMA COAST
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MARIMAR ESTATE CALIFORNIA

/
/
MIGUEL TORRES 4Q(> \\,/ o~
Cterle }
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TORRES WINE PORTFOLIO

CRISTINA

PINOT NOIR
Don Miguel Vineyard

DOBLES LIiAS

CHARDONNAY
Don Miguel Vineyard

LA MASIA MAS CAVALLS

PINOT NOIR PINOT NOIR
Don Miguel Vineyard Doifa Margarita Vineyard

ACERO LA MASIA
CHARDONNAY CHARDONNAY
Don Miguel Vineyard Don Miguel Vineyard
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JEAN LEON

JEAN LEON.

TORRES
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TORRES

TORRES

9]

C LJ >

MARIMA R ESTATE

&) |
MIGUEL TORRES 40

Certe

TORRES
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TORRES WINE PORTFOLIO

JEAN LEON
IconISINEIENInEyardine: Trya Lo Sttts

GRAN RESERVA

Reserve Single Vineyard Wines

JEAN'LEON JEAN LEON
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The more we care for the earth
the better our wine

2013
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